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tcworld magazine -
the world of global information management

What is tcworld magazine?

tcworld magazine is tekom’s magazine for international information management. tcworld magazine focuses on how
companies face the challenges of communicating with customers, partners and employees

in various markets, through multiple channels and platforms, and on increasingly

immersive devices.

Our magazine covers topics such as:

-intelligent information, including Industry 4.0 and Augmented/Virtual Reality

- user experience, including content marketing and customer experience

- technical writing from content creation techniques to publishing and process
management

- team management, including staff retention,
motivation and stress management as well as team communication

- cultures and markets, where we explore various regions and locales and illuminate
legal requirements and cultural etiquettes

- translation and localization, including terminology management,
translation management and localization

Who reads tcworld magazine?

tcworld magazine is aimed at professionals from all corporate levels and work fields producing content in multiple formats and langu-
ages for various platforms and channels. Our readers include specialists and opinion leaders from technical communication, translation,
localization, content marketing, intercultural communication and other fields.

Circulation 2023: 1,200 per issue + distribution at tcworld conference 2023

Who reads tcworld magazine?

Hungary 4% *Others:
Belgium 4% . - Argentina - Latvia
- Armenia - Luxembourg
- Australia - Malta
- Austria - Mauritius
Others* 34% - Belarus - Norway
- Brazil - Poland
-Canada - Portugal
- China - Romania
- Croatia - Russia
Germany 7% - Czech Republic - Serbia
- Estonia - Singapore
- Finland - Slovakia
- Great Britain - Slovenia
Netherlands 7% - Greece - South Korea
- Haiti - Spain
-India - Switzerland
weden 7% -Ireland - Turke
swed leibi 5% - Israel . Ukrair{e

Denmark 8% - Japan - Uruguay

Bulgaria 5%
France 4%

USA 4%



Reach out to professionals
from around the world

Publication dates and deadlines

Booking deadline Publication date

Issue 1 November 30 January 17
Issue 2 March 11 April 18
Issue 3 June?7 July 15
Issue 4 September 12 October 21

Event overview

Issue 1/2024 Issue 2/2024 Issue 3/2024 Issue 4/2024

Covered Nordic Stockholm tekom-Frithjahrstagung Nordic Copenhagen tcworld conference +
events Stockholm Freiburg, Germany Copenhagen, Denmark tekom fair
(March 2024) (April 11-12, 2024) (September 2024) Stuttgart, Germany

(November 5-7, 2024)

Display tcworld China
and/or Shanghai, China
distribution (May 2024)

Evolution of TC
Sofia, Bulgaria
(June 2024)




Advertising formats and rates

1/1 page 210x 280 -

2/3 page portrait format 137 x 280 128 x 226
2/3 page landscape format 210x 187 188x 170
1/2 page landscape format 210x 140 188x 133
1/2 page portrait format 105 x 280 96 x 226
1/3 page landscape format 210x 93 188x93
1/3 page portrait format 70x 280 61x226
1/3 page square format 122x113
1/4 page landscape format 188x70
1/4 page portrait format 94x113
1/4 page portrait format 61x170
1/4 page portrait format - 122x85
1/1 page 2nd or 3rd cover page 210x 280 -

1/1 page 4th cover page (back cover) 210x 280

Price reductions and package deals

Reduction for repeat placements 2X o 4x
Buy ads by bundle in 2024 2% in 2024

Reduction for volume 2 pages 39 4 pages
Buy ads by advertising space in 2024 0 in 2024

Early-bird specials Package deals

Simultaneous

advertising in tcworld magazine
Introductory reduction and

for bookings made until ‘technische kommunikation’ (‘tk’)
December 1,2023 ‘tk’ ad + tcworld magazine ad

10% 10%

onadin
tcworld magazine

2,500 EUR
1,620 EUR
1,620 EUR
1,260 EUR
1,260 EUR
810 EUR
810 EUR
810 EUR
645 EUR
645 EUR
645 EUR
645 EUR
2,980 EUR
3,300 EUR

All prices exclude VAT.

8x
0
in 2024 and 2025 > 12%

8 pages 0
in 2024 and 2025 > 15%
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‘technische kommunikation

is a German-language magazine
for technical communicators

> Appears 6 times a year
> 8,000 readers per issue
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For special formats please contact us.

Advertising formats

Digital data:

Size:

Image resolution:

Color/Profile:

Live: 188 x 70

PDF, PDF X-1a preferred..

Live: 94 x 113

Live: 61 x 170

Live: 122 x 85

See below. For bleed advertisements please add additional 3 mm on all sides for trimming.

Allimages are modified in 300 dpi, bitmap in 1200 dpi.

4c (CMYK) / Iso Coadet V2.
All black fine lines and black text in 100% K.




Banner
advertisement w

—_—
Photo: Apple

tekom.de tekom.eu tcworld.info
Banner start page and all subpages start page and all subpages
RENEEE S -German - English - English

Full-size banner for tekom for for tekom for for tekom for
(GIF or JPEG) company non-members company non-members company non-members
members members members

Leaderboard 600EUR/ 700EUR/ 600EUR/ 700EUR/ 300EUR/ 400EUR/
(728x90 pixels) month month month month month month

Large Leaderboard  700EUR/ 800EUR/ 700EUR/ 800EUR/ 400EUR/ 500EUR/
(970x90 pixels) NEW! month month month month month month

Customized
Leaderboard 850EUR/ 950EUR/ 850EUR/ 950EUR/ 550EUR/ 650EUR/

(1300%90 pixels) NEW! month month month month month month

Approx. 2,000 visitors
Approx. 26,000 visitors amonth amonth
80% of the total visitors are from German-speaking countries 50% of the total visitors are from
(Germany, Austria, Switzerland) English-speaking countries
Format: Full-size banner (728x90, 970x90 or 1300x90 pixels) (USA, UK, India, Canada, Australia)
in GIF or JPG The website is international
Placement: Banner exchange program randomly Placement: Banner exchange
program randomly

All prices exclude VAT.

Package deal

Book a print advertisement in
tcworld magazine or technische kommunikation
and save

10%

on banner advertisements

Reduction for repeat placements o 0 0 0
Buy banners by the bundle 3 months 5%  6months 10% 9 months 15%  12months 20%



Advertorial

Promote your business with an advertorial
in tcworld magazine

» Suggested topics » Technical requirements
Augmented Reality, Virtual Reality, Intelligent Information, for 1/2 page advertorial
Translation Technology and Services, Localization, Technical . Text

Communication, Terminology - Header: 40 characters max., incl. spaces
- Sub-header: 400 characters max., incl. spaces

The advertorial gives you a unique opportunity to present your -Text: 1,600 characters with infographic
expertise within the selected topics. It consists of a short text, or 2,000 characters without infographic,

company logo and web address. It is also possible to include a incl. spaces
small infographic or image. . Graphic material
- Resolution: min. 300 dpi, size: 6 x4 cm

Key benefits - Format: JPG or TIFF
- Present your organization + Company logo (vector graphics)
Draw our readers’ attention to what you know best - Resolution: 1,200 dpi
Gain visibility - Format: PDF/EPS/TIFF
Your company logo will ensure that your company is
recognized at a glance » Price*
Prove your excellence 1/2 page advertorial: 710 EUR
Readers will see your expertise and topic knowledge 1/1 page advertorial: 1,200 EUR
Distinguish yourself
Our special advertorials stand out boldly from other
magazine content
Reach out to your target audience

. . . . . d
tcworld magazine’s circulation per issue is over 4,000 loant
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What's included I s kA

sevenrules
forqualtty

>« Publication of your advertorial in tcworld magazine
- Editing services, layout and print reviews

* All prices exclude VAT.



General terms of business for advertisements

and other advertising material

§ 1 Order for advertisements

“Order for advertisements” within the meaning of the general terms of

business below (hereafter called “GTB") means the contract between
the publishing house tcworld GmbH.*

GERMANY (hereafter called “publisher”) and the customer for the
publication of one or several advertisements or other advertising
material (hereafter collectively called “advertisements”) by advertisers
of all kinds (hereafter called “customer”) in tcworld magazine for

the purpose of distribution and/or display.

§ 2 Scope of application

(1) The GTB below shall apply exclusively. The publisher does not
recognize the customer’s GTB unlessit has expressly agreed in
writing that they shall apply. The GTB below also apply when the
publisher provides the agreed services unconditionally in knowledge
that the customer’s GTB are contrary to or differ fromits own.

(2) The GTB below apply only to companies within the meaning
of Article 310 Paragraph 1, 14 of the German Civil Code.

§ 3 Conclusion

(1) A conclusion is a contract for the publication of several
advertisements taking account of the discounts to be granted to the
customer according to the price list, where publication is made on
the dates confirmed by the publisher to the customer or on the dates
specified by the publisher.

(2) Discounts will not be granted to customers whose business aims
include the placing of advertisements and orders for a number of
advertisers in order to claim a joint discount.

(3) The customer must pay for the order even if he did not deliver the

copy (file(s) for the advertisement(s)) in time.
§ 4 Conclusion of contract

(1) Provided there are no written agreements to the contrary, the
order comes into being only after the confirmation in writing or

by email by the publisher. If there is no confirmation of this kind

then the order comes into being when the advertisement appears.
The customer may place the order by filling out the advertisement
contract (to be provided by the publisher) and sending it to the
publisher by facsimile or E-mail before the deadline as determined by
the publisher.

(2) If advertising agencies place orders, the contract is, in case of

doubt, concluded with the agency unless agreed otherwise in writing.

If the advertising agency wishes the advertiser (its client) to be the
customer, the advertising agency must provide the name of the
client. The publisher is entitled to require proof of authorization from
the advertising agency.

§ 5 Specific advertising orders

(1) Orders for advertisements and inserts to be published exclusively
in certain editions or in certain positions in the publication tcworld
magazine must reach the publisher with sufficient time for it to

be able to inform the customer before the closing date, if the order
cannot be carried out in this way.

(2) Classified advertisements will be printed in the appropriate
category without this requiring express agreement.

§ 6 Identification

Advertisements laid out in such a way that they are not recognizable

as advertising will be identified as such by the publisher by the word
“Advertisement”.

* Heilbronner Stra8e 86, 70191 Stuttgart

§ 7 Authorization to reject advertising
(1) The publisher reserves the right to reject or stop advertising orders
- including individual items within a larger order — and orders for

rts if:

a. their content is in breach of legislation or official regulations or,

b. their content has been the subject of a complaint by the
German Advertising Council or,
c. the publisher cannot be expected to publish them on the
grounds that their content, origin, design, or technical form is
unacceptable to the publisher’s principles.
(2) Orders for inserts are only binding on the publisher after
submission of a sample of the insert and its approval. Inserts whose
format or design create the impression to the reader that they are part
of tcworld magazine or which contain third-party advertising will
not be accepted.
(3) The customer will be informed immediately of the rejection of an
order.

§ 8 Provision of advertising copy (files)

(1) The customer is obliged to deliver advertising copy online
exclusively in the form of printable files in printable resolution
(preferably in PDF/X3 format).

(2) Exceptions to this are possible only with the written approval of
the publisher.

§ 9 Print quality

The print quality of the advertisements is agreed to be that usual for
tcworld magazine according to the specifications in the Media

Kit and in the confirmation of order within the scope of possibility
offered by the files supplied. This applies only provided that the
customer adheres to the publisher’s specifications for the creation
and transmission of the advertising copy.

§ 10 Return of copy (files)

The file(s) supplied as advertising copy will be returned to the
customer only upon specific request. The publisher’s obligation

to store the copy ends 6 weeks after the first appearance of the
advertisement.

§ 11 Reimbursement of discount

If an order is not fulfilled for reasons for which the publisher is not
responsible then the customer, regardless of any further legal
obligations, shall reimburse the publisher the difference between the
discount granted and the discount appropriate to the actual order.

§ 12 Publisher’s liability for faults

(1) If the publication of the advertisement does not correspond to the
condition or performance specified in the contract, then the customer
has a right to a fault-free replacement, but only to the extent to which
the purpose of the advertisement or other advertising material

was impaired. The publisher has the right to refuse replacement
publication if:

a.in view of the content of the obligation and the precept of good
faith, the amount of effort required is disproportionate to the
customer's interests or,

b. it would only be possible at disproportionate cost to the
publisher.



General terms of business for advertisements

and other advertising material

(2) If the publisher fails to meet an appropriate deadline set for the
replacement publication, or if the replacement publication is again
faulty, then the customer has a right to reduction of payment or may
cancel the order. The order may not be cancelled because of minor
faults in the advertisement. Complaints concerning hidden faults
must be made within one year of the beginning of the statutory
period of limitation.

(3) The publisher is not liable for faults caused by poor quality of the
advertising copy (file(s)) supplied by the customer.

§ 13 Liability

The publisher shall be liable for all damage, whether it results from a
breach of contractual duties or from unauthorized actions, according
to the following provisions:

a.In the case of gross negligence, liability is restricted in
commercial dealings to the indemnification of typical, foreseeable
damage. This restriction does not apply if the damage was caused
by the publisher’s legal representatives or senior employees.

b. In the case of simple negligence, the publisher is liable only
in the case of breach of a major contractual obligation. In these
cases liability is restricted to typical foreseeable damage.

c.In the case of claims based on the Product Liability Law or injury
to life, health or physical safety, the publisher is liable as defined
by legislation.

d. Provided the breach was not deliberate, all claims against the
publisher based on breach of contractual obligation shall lapse
one year after the beginning of the statutory period of limitation.

§ 14 The obligations of the customer

(1) The customer guarantees that he owns all the necessary rights
for the publication of the advertisements, that the advertisements
are legal and do not breach any third party rights. Within the scope
of the order, the customer shall indemnify the publisher against all
third party claims which could be made on the basis of a breach

of legislation or third party rights. The publisher shall also be
indemnified against the costs of the necessary legal defense in these
cases. The customer is obliged to support the publisher in good faith
through the provision of information and documents in case of the
defense of rights against third parties.

(2) The customer shall transfer to the publisher all proprietary rights of
use, exploitation protection and other rights for the use of advertising
in the tcworld magazine, in particular the right of reproduction,
dissemination, transmission, shipment and public availability

without temporal or spatial limitation to the extent required for the
implementation of the order, with no limitation of content and using
all known technological processes. The customer is aware that the
tcworld magazine appears as a print and an online edition.

§ 15 Proofs

Proofs will be provided only at the express written request of the
customer against reimbursement of costs. The customer shall bear
the responsibility for the correctness of the returned proofs. The
publisher shall make all corrections of which he is informed by the
closing date or within the time limit set for the sending of the proofs.

§ 16 Prices

(1) The price list (as to be found in the Media Kit) valid at the time the
order is placed shall apply. The right to make changes is reserved.

Price changes for orders will be confirmed by the publisher at least
one month before publication of the advertisement. In this case the
customer has the right to cancel. The right to cancel must be exercised
within 14 days of receipt of notice of the price increase.

(2) Reductions (discounts) are based on the currently valid price list.

(3) Advertising agencies and advertising contractors are obliged
to base their offers, contracts and accounts with advertisers on the
publisher’s price lists.

(4) The prices quoted in the price lists do not include value added tax
at the currently valid rate. In the case of advertisements from other
countries, value added tax need not be charged provided that tax
exemption exists and has been recognized. The publisher reserves
the right to charge value added tax at the statutory rate subsequently
where the tax authorities regard the advertising as being liable for tax.

§ 17 Period of payment

Payment is due with receipt of invoice unless a different period
of payment or advance payment has been agreed in writing in
individual cases.

§ 18 Default

In the case of default or an extension of the payment period, interest
at the statutory rate and the cost of collection will be charged. Further
rights are reserved. In the case of default, the publisher may suspend
further execution of the current order until payment is made and
may demand advance payment for the remaining advertisements.
Where there are justified doubts about the customer’s ability to

pay, the publisher is entitled, even during the course of the order of
advertisements, to make the appearance of further advertisements
dependent on the advance payment of the amount, regardless of
the payment date originally agreed, and on the payment of unsettled
accounts.

§ 19 Customer’s copy

On request, the publisher will provide a copy of the advertisement.
Depending on the nature and size of the advertisement order,
cuttings, pages or entire issues will be provided. If a copy cannot
be provided, a legally binding certificate from the publisher that
the advertisement was published and distributed will be provided
instead.

§ 20 Agency commissions
No agency commissions are paid by the publisher.

§ 21 Concluding terms

(1) The place of performance is the location of the publisher’s
headquarters.

(2) In dealings with businessmen, legal persons in public law, or in
the case of public law organizations, the place of jurisdiction for court
action is the location of the publisher’s headquarters.

(3) German law shall apply.



Contact

tcworld

magazine for international
information management

tcworld GmbH
Corinna Melville

www.tcworld.info
editor@tcworld.info

tcworld GmbH tcworld GmbH

in cooperation with tekom Natalia Zarychta

CEQ: Dr Michael Fritz, Heilbronner Stral3e 86
Claudius Mehne 70191 Stuttgart
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GERMANY
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